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1 Labour Force Survey  

2 Recent Trends in U.S. Services Trade, 2014 Annual Report

Culture-based Creativity in Relation to Enterprise Development Strategies

w: Academic Coordination Centre and Technology Transfer in Euroregion Neisse-Nisa-Nysa  
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The Creative City

 Managing Creativity and Innovation. Practical Strategies to Encourage Creativity, Harvard 

Business Essentials

The Rise of the Creative Class. Revisited
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8 Competitive Identity. The New Branding Management for Nations, Cities and Re-

gions

 The Impact of Culture on Creativity -

Creativity in Public Relations
11 The Conditions of Creativity The Nature of Creativity: Con-

temporary Psychological Perspectives



 

-

-

-

-

-

-

  

1 2

-

-

-



28 Andrzej Raszkowski

1 2

-

-

-

-

-

-

-

-

 

-

-

-

-

The Rise of the Creative Class 

and How It’s Transforming Work, Leisure, Community and Everyday Life

Creativity in the Context of Regional 

Development – Selected Issues Regional Economy in Theory and Practice  

The Effective Public Manager.  



Achieving Success in a Changing Government -

The Creative Industries. Culture and Policy -

Innovation in the U.S. 

Service Sector Creating the Func-

tionally Competent Organization. An Open Systems Approach  
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